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Overview

This document defines

the basic identity principles of
EHL. It explains

how the graphic system

that represents EHL identity
works for the Group and its
entities and how to respect
the integrity of the EHL brand.
Compliance with the rules
detailed in this document

will ensure that consistent
communication

is maintained - internally

and externally.



2021

EHL Group

Logotype

guidelines

Content

Overview
Contfent

1. Logotype

B L CONSTIUCTION ..o 1.1
Encapsulated logotype - QPPRICATION FUIES ... 12
Encapsulated l0gotype - PIACEMENT FUIES ..o 1.3
Horizontal Iogotype - APPRICATION FUIES ..o 1.4
Stacked logotype - APPRICATION FUIES .....ooo.ooo e 1.5
Horizontal Iogotype - APPRICATION FUIES ..o 1.6
Stamp [0gotyPe - APPICATON TUISS ... 17
D OMNES e 1.8
2. Colors

PIIMIGIY COIOTS e 21
SECONAAINY COIOIS oot 22
ENCOPSUITTEA [OGOTYDE VEISIONS ...cooooiveii e 2.3
Horizontal & stacked I0gOTYDE VEISIONS ... 24
STAMPD [OGOTY IO VETSIONS. .....o oo 2.5
3. Typefaces

PrIMANY TYDETOCES ... 31
SECONAANY TYPETACES ... 32

4. lconography

PAHEINS TQ & EQ oo 4]1& 42
EXOMIDIES OF USE oo 4.3
APRPRIHCOTON TUIES ..o L4 & 45
[CONS PO T & Tl L6 & 4T

HIUSTIOITIONS e 48 & 49
HIUSTTAHONS & IQYOUTS ..o 410 to 416

S. Examples

Stationary, collaterals, digital embroidery, wax seal, cufflink, flag, editorial, signage.........cccc.... 51



2021

EHL Group

Logotype

guidelines

You have in your hands the EHL Brand Book. It contains
all the information you need to genuinely and thoroughly
comprehend who we are, what we do and how we do it.

We exist to redefine hospitality excellence by enriching
traditional education with the values of tomorrow.

And we believe that excellence is formed in the perfect blend
of Intelligence and Emotions, Hard Skills and Soft Skills, theory
and practice. EHL brand purpose can be captured in this
expression: Augmented Excellence.

The visual identity applies the idea of Augmented Excellence
and diffuses it on every support of communication of our
company. This set of guidelines will help you communicate
consistently as part of the EHL family,

while paying tribute to the personality of each entity.
Strengthening the core of EHL brand will give back a sense
of family between the entities and increase the power

of recognition of EHL across the world.

Giving back a family sense will make EHL a stronger brand.
Strong brands drive stronger businesses. Strong brands bring
employees together. They make employees their ambassadors,
therefore the strongest assets of this brand.

At every level of our company, whether you are an employee
or a partner, we want to surround ourselves with excellent
people that genuinely understand our brand and

are able to carry it forward. This book is here to help

you achieve this.

If you have any questions or need support,
don't hesitate to reach out.

Thank you and good reading.

7> EHL
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Logotype
Construction

The composition

The logo is the most visible
element of our identity a
universal signature across
all EHL communications.
It's a guarantee of quality
that unites our diverse arts
program.

The EHL logotype is
derived from its DNA. The
translation of ifs influence
throughout the world

is franscribed through
'‘augmented excellence".
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Encapsulated
logotype
Application rules

The encapsulated version of
the logotype is mainly used
for premium material such
as editorial, advertisements,
leaflets, roll-ups, flyers,
adhesives but also on social
media channels.

Safe area

A safe area should always
be respected around the
logotype, wherever it is
placed on. An element from
the logotype has been
chosen as a reference to
objectively define this area.
The height of «EHL» (X) is the
minimum space that should
be respected.

Minimum size of use

To ensure readability

and visibility of the
logotype, do not reduce
the logotype below the
minimum size defined here.
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Encapsvulated
logotype
Placement rules

Itis important to always
place the logotype in the
center of the subject.

If this is not possible then af
the center top or the center
bottom.

size
=1/5X
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Horizontal
logotype

Application rules

The horizontal version of
the logotype is mainly used
for digital assets such as
the website, landing pages,
newsletters, emails, online
advertisements but also
for official documents like
letterheads and business
cards.

Safe area

A safe area should always
be respected around the
logotype, wherever it is
placed on. An element from
the logotype has been
chosen as a reference to
objectively define this area.
The height of «EHL» (X) is
the minimum space that
should be respected.

Minimum size of use

To ensure readability

and visibility of the logotype,
do not reduce the logotype
pelow the minimum size
defined here.

7> EHL
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Stacked
logotype

Application rules

The stacked version of the
logotype should be used
when the horizontal and
encapsulated versions
cannot be integrated. It

is mainly used on printed
materials and digital assets
when the available space is
square and small.

Safe area

A safe area should always
be respected around the
logotype, wherever it is
placed on. An element from
the logotype has been
chosen as a reference to
objectively define this area.
The height of «EHL» (X) is
the minimum space that
should be respected.

Minimum size of use

To ensure readability

and visibility of the
logotype, do not reduce
the logotype below the
minimum size defined here.

(4

EHL
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Horizontal
logotype
Application rules

Examples of execution with
entities.

Font used for descriptor:
Hurme Regular

>

D
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m
L
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T
L
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EHL

72 EHL

Swiss School
of Tourism and Hospitality

)

7> EHL

Lausanne

22 EHL

7> EHL

Switzerland

EHL

Swiss School
of Tourism and Hospitality

Chur-Passugg
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Stamp
logotype
Application rules

The encapsulated

stamp version of the
logotype is mainly used for
merchandising or on official
documents.

Safe area

A safe area should always
be respected around the
logotype, wherever it is
placed on. An element from
the logotype has been
chosen as a reference to
objectively define this area.
The height of «EHL» (X) is
the minimum space that
should be respected.

Minimum size of use

To ensure readability

and visibility of the logotype,
do not reduce the logotype
pelow the minimum size
defined here.

.ot .
B R TR T

minimum size
25 mm width
70 px width
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EHL Logotype
Don’ts

These are examples

of forbidden EHL logotype.
The logotype application
rules must be respected.
Alterations are not
permitted.

1. Do not alter the color
of the logotype.

2. Do not modify
the typography
of the EHL logotype.

3. Do not use an outline.

4. Do not add
a shadow effect.

5. Do not distort the logotype.

6. Do nof place any
elements inside the
protected area around
the logotype.

7. Do not use the arch alone
without EHL.

8. Do nof rotate
the logotype.

9. Do not change
the proportion
of the logotype.

10. Do not insert a picture
in alogotype.

1. Do not use logotype in @
vertical position

D
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Colors
Primary

The brand colors

The EHL main brand colors
are dark blue and taupe.
Specific color references
have been defined

for each EHL color
depending on ifs use.

- RGB: to be used for
screens and web.

- Hex code (#): to be used
for web.

+ CMYK (four color process):

to be used for print.

- Pantone: fo be used for
color accurarcy for print.

- RAL: fo be used for
coatings.

+ Kurz Colorit: to be used
for the graphic industry
(pigmented stamping foils).

Exception for

EHL SWISS SCHOOL
OF TOURISM &
HOSPITALITY

DARK BLUE

TAUPE

RED

RO
G20
B 54

#001436

R 145
G147
B 136

#919388

R 224
G78
B 57

#EOLE39

c100 Ral 5013

M 83

YO Foil kurz

K 60 colorit 917
Pantone 2768C

C22 Ral 7032
M 14

Y23 Foil kurz

K 38 colorit 978
Pantone 415C

co Ral 2009
M 81

Y77 Foil kurz
KO colorit 962
Pantone 7417C
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Colors
Secondary

Aditionnal colors

The secondary color palefte
is optional and can be used
when the primary color
pallette is not sufficient.

BLACK

WHITE

PETROL BLUE

COBALT BLUE

RO
GO
BO

#000000

R 255
G 255
B 255

#FFFFFF

R 228
G 228
B 225

#ELE4E]

R173
G172
B 161

#ADACAI

R154
G 154
B 140

#00587E

R18
G 53
B 91

#12355B

c 40
M 40
Y 40
K100

co
MO
YO

c10
M5
Y10
KO

Pantone 9101 C

C13
M8
Y17
K26

Pantone 414 C

c89
M 14
YO
K56

Pantone 7701 C
c 100

M 52

YO

K 50

Pantone 534 C

R 228
v 87
B118

#E4A3A1

R18
V 53
B 91

#AAD7CA

R173
V172
B 161

#F7F1B8

#ADACAI1

R 228
V 228
B 225

#CAB7D4

co
M 44
Y 25
KO0

Pantone 4067C

C 40
MO
Y 25
KO

Pantone 4162C

C3
M1
Y 34
KO

Pantone 7499C

C1é6
M 28
Y1
KO0

Pantone 523C
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Encapsvulated
logotype
Colors &
monochrome

versions

Colored versions

The EHL logotype versions
are in dark blue with EHL in
taupe or in taupe with EHL
in dark blue.

Colored backgrounds
The EHL logotype can
pe used in dark blue on
light backgrounds and in

taupe on dark backgrounds.

Monochrome versions

The monochrome versions
should only be used when
the constraints do not allow
for the use of the colored
Versions.

Exceptions

The EHL logotype in dark
blue with EHL in white is
allowed for digital assets
to ensure a higher contrast
and visibility on all screens.

Exception for EHL Swiss
School of Tourism &
Hospitality

The EHL SSTH logotype
versions are in red with EHL
in blue or in blue with EHL
in red. The monochrome
versions have the same
rules as above.

Exception for

EHL - SWISS SCHOOL OF TOURISM & HOSPITALITY
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Horizontal &

stacked logotypes

Colors &
monochrome
versions

Colored versions

The EHL logotype versions
are in dark blue and petrol
blue.

Colored background

The EHL logotype can

pe used in dark blue

and petrol blue on light
backgrounds and in white
on dark backgrounds.

Monochrome version

The monochrome versions
should only be used when
the constraints do not allow
for the use of the colored
versions.

2
EH

2> EHL

“w
EH

77> EHL

2
EH

77> EHL

v
EH

7> EHL
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Stamp

logotype
Colors &
monochrome

Versions

Colored versions

The EHL logotype versions
are in dark blue with EHL in
taupe or in taupe with EHL
in dark blue.

Colored backgrounds
The EHL logotype can
be used in dark blue on
light backgrounds and in

taupe on dark backgrounds.

Monochrome versions

The monochrome versions
should only be used when
the constraints do not allow
for the use of the colored
Versions.

Exceptions

The EHL logotype in dark
blue with EHL in white is
allowed only for digital
assets to ensure a higher
contfrast and visibility on all
screens.

EHL Swiss School of
Tourism & Hospitality

The EHL SSTH logotype
versions are in red with EHL
in blue or in blue with EHL
in red. The monochrome
versions have the same
rules as above.

/4

EH

Exception for EHL - SWISS SCHOOL OF TOURISM & HOSPITALITY
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Typefaces
Primary typefaces

The typeface usages

These typefaces must be used
on official EHL marketing and
communication collaterals.

These typefaces are available
only under licences.

The Domaine Display
font is used for titles.

The Hurme Geometric Sans 1
font is used for body fexts.

They exists in 6 different
weights which provide a wide
range of possible applications
(e.g body text and secondary
content).

Domaine
Display

Hurme
Geometric

Sans 1

Regular
Medium
SemiBold
Bold
ExtraBold
Black

|
L

NN

ignt

Reqgular
SemiBold
Bold
Black
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Typefaces
Secondary
fypefaces

The typeface usages

The Georgia, Century
Gothic and Arial fonts are
typefaces that can be used
in replacement of Domaine
Display and Hurme
Geometric Sans 1.

The Georgia
font is used for fitles.

The Century Gothic or Arial
fonts are used for titles and
body texts.

They exists in various
weights which provide a
wide range of possible
applications (e.g titles and
secondary content).

The usage of the fonts
should stick to two
typefaces per support.

Georgia

Century
Gothic

Arial

Regular
Bold

Reqgular
Bold

Regular
Bold
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Iconography
Patferns 1Q & EQ

The augmented excellence
identity is enriched
by a set of patterns.

This setf is made to
represensent the EQ and 1Q
qualities of EHL's enfites.

These 'circles of excellence"
can be used in order to
emphasize and enhance
information on a layout.

Do not over use these
graphic elements.

A
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Iconography
Patferns 1Q & EQ

These "circles of excellence"
can be used fo highlight an
illustration or text.

In this case the shape
must be in halffones
in order to highlight
the content

You can crop
the form of "augmented excellence
but but do not overuse it.

Use only when the
content is relevant.

Giving
back




Iconography
Patterns |Q & EQ

Use as a pattern of
excellence.

o
2
0
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Iconography
Patterns 1Q & EQ
Examples of use

forward preparing the future leaders

and creating new education models

and innovative programs
Refurbishing a real hamlet fo welcome
food labs, startups, co-working spaces,
events and research instifutes, we unite
faculty, industry leaders, clients and
students fo develop entrepreneurial skills,

proof-fest concepts, gather insights, and

Examples of use of "circles
Of excel Ience I' apply research fo real business challenges.

Developing our campuses fo offer ideal
Broadening our academic portfolio

learning environments and using the
to accompany students in every phase

. most energy efficient technologies in our

of life and career: vocational studies,

facilities. We are building smart working
short courses, undergraduate degrees,

spaces with sensorial and integrated
graduate school, and online.

approach for a campus where people
courses for executives.

gother and circulate ergonomically.

Growing our footprint naturally Embedding an environmentally
by adding a new campus in Singapore and socially sustainable ethos in all that
and expanding EHL Advisory Services we do - academics, research, campuses,
fo serve local businesses and education operations - so our actions positively
providers worldwide. impact the greater community.

A THREE-STEP
PROCESS

‘viion for the insffufion and passes by sleps of odvisory
‘pass through

o a growing number of resources and visbilly as an EHL
pariner insfitution.

EHL Group

Logotype
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Iconography
Patterns |Q & EQ
application rules

Protected area

A protected area should
always be respected inside
the last circle of the pattern
when it is used with

one of the logothypes

of the entities.

2X
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EHL illustrations are part
of the brand. Use them
wisely: their purpose is to
make text content easier to
understand.
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The decorative ingredients
are meant fo enrich the = v
compositions but be careful )
noft tfo overuse them.

Simplicity remains the key to

a beautiful identity.” ™

- Use them to illustrate
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- Use them as a - -ﬁA
background AT '
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- Use them as ingredients :
of your composition o L L
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Parf Il

EHL illustrations are part
of the brand. Use them
wisely: their purpose is to
make text content easier to
understand.

The decorative ingredients
are meant to enrich the
compositions but be careful
noft tfo overuse them.
Simplicity remains the key to
a beautiful identity.”

- Use them to illustrate

- Use them as a
pbackground

- Use them as ingredients
of your composition

guidelines
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Iconography
lllustrations

Play with shapes, lines,
patterns and illustrations

Play with rectangular shape «Marie-Louise» Play with line

Play with Domaine Glyphes

Play with illustration

(0)

=

Play with line & map as a
pattern for background

—
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Iconography
lllustrations

Examples of usage

SHAPING
THE FUTURE OF

HOSPITALITY
TOGETHER

We are here

to redefine
hospitality
excellence
with the values
of tomorrow




410 Iconography
Layouts

Graphic system variant for
brand recognition

The logo in the cenfer
- minimal use

The banner
- standard use

The "Marie-Louise" frame
- luxurious use

World class ~ Lorem Lorem ipsum dolar.
education

2021

World class
education

ey

EHL Group
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Layouts @

Graphic system variant for
layouts

The logo in the center
- minimal use

The banner
- standard use

The "Marie-Louise" frame
- luxurious use

2021

EHL Group
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412 Iconography
Layout examples

Graphic system variant for
layouts

The logo in the center
- minimal use

The banner
- standard use

The "Marie-Louise" frame
- luxurious use

&

!

2021

EHL Group
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Layout examples

Digital banners

2021
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Layout examples

Discover
he World of Hospitality

About

The World of
Hospitality

This one or two-week summer camp of interactive

workshops will give you a faste of what you can
expected in our hospifality bachelor degree.

Websites, landing pages...

Leaders
Junior

Campus Lausanne
amp . Academy

Hospitality Business
& Innovation 1 you hove ony

estionsconcerns or just need
some help please confact fhem,

Janie Pittman

se

ra

Campus Lausanne
2N Hospitalitv Business

@ 18:00 - 18:45 SGT (Singapore Time)

Master Program

N

=}

o~
Welcome to the
Singapore
;

a Live Presentation Presented by

2

o e

O

—

L -

5

: i Agenda
Y()lll" Bellcl.lls Saturday, 6 March 2021
at with Students &
ons Officers

Q3

Q c

> =

o o

o S

8 % T ——

Yz EHL




415 Iconography
Layout examples

Banners, postcards...

Do you
have any
other spor
tips to be
prepared
)

Do you rave
any otiier
inspiration
tips to be
prepared
)

N
o
N
Do vou
2 ; have any
1S your otherfood |
o philosophy - tips to be
3 9 prepared
o : 9
>
T
w
[0} wv)
3
59
S5
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Layout examples

Posters, flyers...

Your
passion
builds our

I

o ¢ e

S excellence
- Eigen Ideen ausprobieren? Dann entscheide dich fur ein
- Kommunkationsprofi werden? hotelmanagement studion
> nie.rna.honallmr aimﬂen? Hotel-Kommunikationsfachfrau/-mann EFZ
- Dein eigenes Geschdaft started . . N

Dipl. Hoteliere-Restauratrice/
Hotelier restaurateur HF

Q Discover more about

8 the future of excellence Lerne uns kennerl

6 in hospitality. - ehl.edu Infoanlasse 2020 unter: - ssh.ch/events

—

T

w

) wv)

()

S

oo

2¢

So
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Stationary & collaterals i B o
Examples -

EHL - Ecole hoteliere de Lausanne
has been a pioneer in hospitality
management education since 1893

EHL provides undergraducte and groduate degrees os well as online learing solufions

Semester 5. Somester 6

Academic Excellence

1 Degree, 2 Pathways,
3 Locations

Hes-so

HECHE Endless Opportunities
st _ Sachelorof Seanc i nerntlonal Hositalfy Manogement
ateos

World-Class Education
in Hospitality Management ehledu

72 EHL

A Pioneering
Spirit

‘ 722 EHL

‘ Testing long first name
‘ AND LAST NAME, Ph.D

EHL Managing Director & Executive
Hospitality Business School Dean & Even Longer Title Here
Raute de Cojonnex 18

1000 Lausanne 25

Switzerland

+4121785 11 1 veryvenongname email@ehl.ch
ehledu Direct: +41 21785 19 61

st Holl Schoc o b oworde o Mche St

Focus on the Fulwe

+ o culy obicaron & e

Hesso g [ WNECHE
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Digital
Examples

Linkedfl] ot cempioiv et advsory senices Monde entier

EHL

EHL Advisory Services GED voir s 65 employes

Apropos

Site web tpifehladisorycom @

Secteurs gement

Taile de Fentreprise

Sidge socal

@ | Instagram =

ecolehotelieredelausanne [EEEEE]
ol battinedoLusamne
o

EnLis the wor

cemie eesenceinHospalty Managemen snce 1893

wablecs

& @ »

Pages similaires

EHL Group

Swis Education Group

[~ o
Afficher plus de pages similares ~

Parcourir les offres d'emploi

Join
the EHL
team

Larest

Excellence
Family
Respect

Learning

Innovation

HI. Hospitality Edue

o- - ........... El—l’l_ ...
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AUGMENTED %
EXCELLENCE -
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